Direct mail platform .Co’n

Reaching your customers is easy with personalised mail from Stannp.com

The Client

Tug-E-Nuff Dog Gear make motivational dog toys that get results; made by dog
training enthusiasts, for dog training enthusiasts. Founded in 2009 by agility
experts and professional dog trainers Matt & Teresa, the company has grown
rapidly with a reputation for high quality UK manufactured products, produced
from sustainably sourced materials.

The Challenge

Tug-E-Nuff wanted to reach out to several segments of existing customers with
special offers designed to encourage further purchases.

Danny Rouse Tug-e-Nuff Director; We hadn't tried direct mail before and wanted
to experiment with different offers and customer segments to see which
combination would be most effective for us.”

Stannp.com’s Solution

Stannp.com send 8,358 personalised, single sided colour A4 letters printed on
high quality 120gsm paper, as three campaigns with different offers. The letters
were folded into C5 window envelopes and posted to three segments of Tug-E-
Nuff's customer database. The letters included codes and unique URLs to enable
the effectiveness of each campaign to be tracked.

The Result
The campaign cost Tug-E-Nuff just £3,426:78 in late May 2018.

Within weeks of the letters being sent they had received 214 additional orders
worth over £8,000 as a direct result of the campaign, giving a 136% Return on
Investment.

Danny; “We were delighted with the results of the campaign, not only did we
receive a significant number of additional orders and a great RO/ on the
campaign, we also learnt a lot about our customer base too.

One surprising result was that we had more response from the letters with the
lower value offer, possibly because that letter went to more recent customers
and so recelived more Tug-E-Nuff brand recognition.”
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